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Who are we?

Team of 300 social experts who believe
Social has a transtormative power for

business and communications through the

combination of impacttul creative content

and sophisticated distribution.




Born in Belgium.

Now with the global footprint



The BI‘USSG]S Agency OTA‘] &ocial.mb

Ogilvy & Social Lab Belgium . .
o g n Brussels, Ogilvy & Social.lab

: ., Worldwi : ? ‘ ) . ¢ Oailvy .
John Seifert, Worldwide CEO & Chairman Ogilvy & Mather, says that Ogilvy nNave JO|ned forces.

& Social.Lab Brussels is a 'modern marketing' centre of excellence to be

rolled out globally. #proud

One agency that bridges the

communication and media agency

divide.

135 people working in different
areas: content creation, Public

Affairs, Public Relations, media,
strategy, account management.







Next moments,
your “neuralyzer”
for Social media

n 2018




It all starts with the evolution of Social

Stop

following me!




~Paid” is the business model of Social media platforms

Unless paid,
your audiences
will not see

your message
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Evolution of Social
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Social is not just
another digital channel. ..




Social is the new black




Social is the new mass communcation & influence




Social in 2018

Data-Based

Reach

Mobile “Rich” F'ngagement

Digital



See the social media as the world's largest database

0.07 billion

facebook

2.9 billion

Google

2.2 billion

NETFLIY

0.3 billion




They all are mobile. =
All the time. = -



Social media targeting and personalisation
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Example of targeted communication

f ¥ in & DN & Login/Register Events  EURACTIV Network ~ Q

Agrifood Digital Economy & Jobs Energy & Environment Global Europe Health Politics Transport

SPECIAL REPORT

Home ' News ' Agrifood ' Pesticides ' Market disruption fears grow as glyphosate ban looms

Market disruption fears grow as glyphosate ban looms

By Sarantis Michalopoulos | EURACTIV.com 9 Nov 2017 (updated: £ 15 Nov 2017) Advertisement

. L)
with the support of
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Example of targeted communication on Linkedin @

P"'l";"-].l,"vf‘|II.",1!‘ oCaly 1O ‘.:; )\
Brussels, Belgium | Stephanie Lecocq/EPA

Diplomats: EU reapproves glyphosate for five
years

The decision was possible thanks to a last-minute change of
position by Germany.

By SIMON MARKS, FLORIAN EDER AND GIULIA PARAVICINI | 11/2717, 3:35 PM CET
Updated 11/27/17, 4:33 PM CET

24.000
Linkedin Members

> N

700
Linkedin Members

+600 1.000.000
Linkedin Members Linkedin Members

|~ [

700
Linkedin Members
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Example of targeted communication on Twitter

People gather and symbolically topple
Brussels, Belgium | Stephanie Lecocq/EPA

Diplomats: EU reapproves glyphosate for five

years

The decision was possible thanks to a last-minute change of

position by Germany.

By SIMON MARKS, FLORIAN EDER AND GIULIA PARAVICINI | 11/2717, 3:35 PM CET

Updated 11/27/17, 4:33 PM CET

363.000 - 545.000
Twitter Members

487.000 - 730.000
Twitter Members

. Cecilia Malmstrom
@MalmstromEeU

EU Agriculture
@EUAgri

2 Phil Hogan
@PhilHoganEU

g Successful Farming
@SuccessfulFarm

uspa Dept. of Agriculture
== Q@USDA

‘Bl Neven Mimica
F @MimicaEU

P AgProfessional
@AgProfessional

AGRI Committee Press
@EP_Agriculture

10.000
Twitter Members

Glyphosate
Weedkiller
Roundup

Herbicide

Monsanto
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Scale vs accuracy

Scale @rssnsnsnsnsnsnsnanananannnannnnnnnnnefan L e > Accuracy
SCALE - SOCIAL MEDIA ACCURACY - SOCIAL MEDIA
AS A MASS MEDIA AS A PERFORMANCE MEDIA
Target a broad audience for more scale. Target a niche audience that are likely
When aiming to boost significantly to do the desired action or be
awareness around a brand interested by a specific content

OTA.,] @ociul.mb



Sequential storytelling and re-engaging based on behaviour
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Connections

Custom Audience Site / App Visitors Post views / Clicks




Likes, Comments, Shares aren’t reliable proxies for success

Age Block HEngagement Rate Estimated Ad Recall Lift
How old were they? oW much they clicked, How much they r.eméj)mbered the
liked and shared? communication?
21-24 '
'''''''''''''''''''''''''''''''' 2534 3%  108%
'''''''''''''''''''''''''''''''' 344 &% 108%
''''''''''''''''''''''''''''''''''' 4554 0% 1%
'''''''''''''''''''''''''''''''' ss64 8% 98%
65+ ........................................................................................................................................................................................................................................................................................

BBDO Comms. Planning, 2016



Focus on other types of engagment.
Every second consumed matters.

Cumulative Impact | Cumulative Impact
on Recall of communication on Awareness
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Nielsen Facebook study 2015
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xample: InvestEU
equential storytelling and re-engaging based on behaviour

Commission Européenne en Belgique / Eurcpese Commissie "

Commission Eurcpdenne en Belgigue / b Like Page " & in Belgie
Europese Commissie in Belgie © .
) Wist je dat met een beetje hulp van de EU de Belle-Vue site nu ook
i idi ied1? MinvestEU
De kanaalzone in Molenbeek huist inspirerende projecten die met a coaching en hotelopleidingen sanbiedt? NinvestEU I -
p financi¢ie steun van de #EU al talloze jongeren begeleidden naar werk. S Q.

ginvestEU ‘ - EUROPESE UNIE ’ ‘ !'g JROPESE UNIE
Om meer te weten: ewropa.ew/!FVHTKL ‘ .“ -

A

JLL©©©

3secs 50% 100%

OPPORTUNITEITEN STARTEN HIER P\- ",‘

Ontdek nieuwe mogeliicheden, Ontplooi jouw potentieel. Krijg toegang tot Doe mee aan een dynamisch Ontdek projecten in Belgié.
Learn More Learn More praktijktraining op maat. Learn More project. Learn More Learn More

O

'] Bjorn Carrein Quiani Lammers
Like - Regly - ©

Greet Van Rompuy Parisa 52
p Lie - loagly

Suzana Kusarieva Fibp Masaloovsi

& - \ ¥ Like - et
) Like () Comment &> Share Q- il o
Q0% 3 Top Comments )
Commission Européenne en Belgique / Europese Commissie “*
28 Shares & in Belgie shared European Commission s post

Q 7 VTR: 36% .Uneltw'od;:mmmmebendcchcznwsllpourguéﬂrbsb!\}lucs CTR: 1,6%
(benchmark: 18%) — - (benchmark: 0,5%)

OTAVJ Social.Lab



Social in 2018: Dynamic Content

A combination
of great content
and sophisticated

distribution

)

creative content
is the engine

O

Effective distribution
is the fuel




Thank You & Get 1n touch

1 na Bielawska
tina.bielawska@ogilvy.com
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